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Brand Image and Consumer Loyalty: Evidence from Mixue Ice Cream & Tea
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Abstract

This study examines Mixue Ice Cream & Tea to explore how brand image influences
consumer loyalty. Results show that functional image (price and quality) drives behavioral loyalty,
while emotional image (e.g., Snow King and youthful values) enhances attitudinal loyalty,
especially among Gen Z. Generational and regional differences also moderate these effects, with
lower-tier cities favoring emotional connection and first-tier cities emphasizing value for money.
The study suggests segmentation strategies such as pricing optimization, IP development, and

localized products to strengthen loyalty.
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